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David LeeKing: Managing Your Library's Social Media Channels (Library Technology Reports) before
purchasing it in order to gage whether or not it would be worth my time, and all praised Managing Y our Library's
Social Media Channels (Library Technology Reports):

The best reason to use social mediais simple: it s potentially adirect connection with your customer. But as
disappointing asit may sound, your library s social media activities might be awaste of time. The only way to know
for sureisto take a proactive role in managing your social media, from setting specific goals to using analytics to
measure effectiveness. In thisissue of Library Technology Reports social media expert King shows the way, offering
guidance on choosing the right social media channels for your library and managing your library s efforts. He provides


http://f3db.com/pub/links.php?id=0838959490

Summaries of Facebook, Twitter, Y outube, and 10 other social media channels with advice on how they can fit typical
library goals, citing specific examples from several different libraries Six key steps to take you from startup through an
ongoing feedback loop Ways to use social media to extend traditional services such as answering questions,
conversing with customers, promating events, and performing outreach Tips for creating content that s engaging and
in tune with the channel Details of major platforms built-in analytics and the metrics to watch A model for creating
teams to effectively divide the workload



